
 

STYLE GUIDE – COFFEE 

 
This document is intended to give you the guidance you need to create effective, accurate product detail pages and maximize 
your business. A product detail page shows information about the product- including title, bullet points, product description 
and images. This data is crucial to ensure that customers will be able to find and purchase your products. Providing a consistent 
format for your listings will better inform customers and enhance the discoverability of your products.  
 

In addition to using this document, we encourage you take advantage of the information available in our ‘Help pages’.  
 

A. Title Guidelines: Your product title is the first thing customers see when visiting your detail page and is vital in helping 
customers to find your products when they visit Amazon.in or search online. The title should be constructed in the 
following manner and contain only the below attributes: 

 

For the Parent of Variation Products  
 

Recommended Format:  
[Brand Name] + [Model Name] + [Item Form] + [Item Type Name] + [Flavor] + [Container Type] 
 

    Examples:  
1. Nescafe Sunrise Instant Coffee Rich Aroma Bottle 
2. Bru Green Label Coffee Pack 

 

For Standalone or Child products  
 

Recommended Format: 
[Brand Name] + [Model Name] + [Item Form] + [Item Type Name] + [Flavor] + [Item Weight] + [Item Weight Unit] + 
[Container Type] 
 

Examples: 
1. Nescafe Sunrise Instant Coffee Rich Aroma, 100g Bottle 
2. Bru Green Label Coffee, 200g Pack 

 

What to Do What Not to Do 
Capitalize the first letter of each word. Ex. Nescafe Sunrise Instant Coffee 
Rich Aroma, 100g Bottle 

Do not use all capital letters: NESCAFE SUNRISE INSTANT COFFEE RICH 
AROMA, 100G BOTTLE 

Title length should be less than 200 characters Do not include promotional messages such as 'sale, 'price', 'offer', 'free' 

Use numerals instead of text ("Pack of 2" instead of "Pack of Two"). Ex: 1.
 Nescafe Sunrise Instant Coffee Rich Aroma, 100g (Pack of 2) Do not use email Id's, URL's, external links, symbols or seller information   

 
B. Bullet Point Guidelines: Bullet points specify details of your product and can influence the customer purchase decision. 

The bullet points should be constructed in the following manner and contain only the below attributes: 
 

Recommended Format: 

 Bullet Point 1 – Item form: [Item Form] | Ingredients: [Ingredients] 

 Bullet Point 2 – Flavor: [Flavor]| Coffee roast level: [Coffee Roast Level] 

 Bullet Point 3 – Directions: [Directions] 

 Bullet Point 4 – Special Feature 1 

 Bullet Point 5 - Special Feature 2 
 

Example  

 Bullet Point 1 – Coffee form: Instant | Ingredients: 70% chicory coffee, 30% chicory 

 Bullet Point 2 – Flavor: Coffee| Coffee roast level: Dark roast 

 Bullet Point 3 – Directions: Put 1 tea spoon of coffee in a cup and add hot water and/or milk. Add sugar to taste  

 Bullet Point 4 – Special Feature 1: Made using specially selected and carefully roasted beans to create a captivating 
coffee experience 

 Bullet Point 5 - Special Feature 2: Specially designed Nescafe glass jar keeps your coffee tasting delicious until the last 
drop 

 



WHAT TO DO WHAT NOT TO DO 

Begin each bullet point with a capital letter. Ex: Coffee form: Powder Do not include promotional messages such as 'sale, 'price', 'offer' or 'free' 

Use numerals instead of text "Pack of 2" instead of "Pack of Two" 
Do not include irrelevant keywords like ‘high quality’, '', “latest”, “100% 
Customer Satisfaction”. 

 Do not use email Id's, URL's, external links, symbols or seller information   

  Do not use end punctuations like full stop (.) or exclamation mark (!) 
 

 

C. Product Description Guidelines: This section is an opportunity to sell or promote your product & brand. An accurate and 
consistent description of an item enables a customer to gain insight into a product and improves the overall shopping 
experience. Please ensure the following flow of information is used for product descriptions: 

 

Recommended Format: 
To take your coffee experiences to the next level, [Brand] brings forth its rich and aromatic coffee available on Amazon. 
[Special Feature]. [Storage Instructions] 

 
 

Example: To take your coffee experiences to the next level, [Brand] brings forth its rich and aromatic coffee available on 
Amazon. The special cappuccino premix creates a fine, frothy instant coffee that will make a coffee lover smile with sheer 
delight. Storage Recommendation - Store the product in a cool, dry and hygienic place to keep it in top condition for long. 
 

 

WHAT TO DO WHAT NOT TO DO 
Include brand name and 'Amazon' name to enable search engine 
optimization Do not include promotional messages such as 'sale, 'price', 'offer' or 'free' 

Provide styling tips that enable customers to make purchase decision 
Do not include irrelevant keywords like ‘high quality’, '', “latest”, “100% 
Customer Satisfaction” 

 Do not use email Id's, URL's, external links, symbols or seller information   

  Do not exceed 2000 characters in length 

 
 

D. Image Guidelines: 
Product images are displayed on the search page and the product detail page. A professional image helps customers 
discover your product and can drive traffic to your product listings. Show customers what they will receive in their 
shipment (and only what they will receive). Make it easy for them to identify your product with a clear, high-quality image 
displaying exactly what you're offering.  
 

General Image Guidelines 

 Main image should have 100% White background  

 The product must fill 85% or more of the image. 

 MAIN  images  should  be  supplemented  with  additional  images  showing  different  sides  of  a  product,  or details 
that are not visible in the MAIN image.  

 Secondary images should complement to the main image

 Main and additional images should not include logos or watermarks. 

 Images should be 1000 pixels or more in either height or width as this will enable the zoom function on the website 
(zoom has been proven to enhance sales). Files measuring less than 500 pixels on the longest side will be rejected by 
our system. 

 Secondary images should have white background (RGB value: 255,255,255) 

 Detail shots where applicable need to be added

 Include only what the customer will receive; no accessories unless they are accompanied with the product.
 

Detailed Image Guideline: Every product on Amazon needs six product images. Product images are displayed on the search 
page and the product detail page. A professional image helps customers discover your product and can drive traffic to your 
product listings. Choose images that are clear, straightforward, and easy to understand. They must accurately represent the 
product and be information -rich and attractively presented. Show only the product that is being offered for sale, with 
minimal or no propping. Text, logos, and inset images are not allowed. Whenever possible, provide several images, with 
each one showing different angles and details of the product. This is your opportunity to show your product to your 
customer, so quality matters. It is your responsibility to ensure that you have all necessary rights to the images you submit. 



All sellers who display or offer any food for sale to the customers through e-commerce shall ensure that clear and legible 
image of complete label information, of each Food ASIN (excluding Batch number/lot number, best before, expiry date) is 
made available for the customers. This regulation is as per the “Guidelines for operations of E-commerce Food business 
Operators” by the FSSAI (Food safety and Standards Act. The Guidelines are available here. Accordingly, all sellers listing 
Food on Amazon are mandated to display the complete label information of Food Packages. 
 
What all information should a label contain? 
We want the customer to easily view all the information that is visible on the product (on the back, sides and/or top) since 
this information is important to make a purchase decision for buying a food product. Further, we want to show the 
ingredients separately since some customers may have allergies and may need to check ingredients before purchase. 
Nutritional information needs to be displayed separately for the health-conscious customers. Also, FSSAI License of the 
manufacturer/Brand needs to be displayed separately. Customer should be able to see all information, applicable in 
accordance with FSS (packaging and labelling standards), 2011: 
 

 Product Name 

 Veg Logo / Non - Veg Logo 

 Ingredients List 

 Nutritional Information 

 Net Weight / Quantity 

 Manufacturer name and address 

 Customer Care Contact Details 

 FSSAI Logo & License Number 

 Instructions for Use/Storage, if any 

 Importer Details & License Number if applicable 
 
How to show complete label information to the consumer? 
The shape of a food package can be rectangular, square, circular etc. A customer will be able to see complete information 
only when Images of all sides of the Food Package are displayed. For example: A rectangular or square package should have 
all 6-side images. 
To help the customer get complete information, each food ASIN needs to have the following set of images on the detail 
page: 

 Front Image - Must Have 

 Back Image - Must Have 

 Left & Right Side Image - Must Have, if applicable (example rectangular, square, bottles) 

 Bottom & Top Image - Must Have, if applicable (example rectangular, square, bottles) 

 Cropped nutritional information image - Good to have separately 

 Cropped Ingredients label image - Good to have separately 

 FSSAI License Number of Manufacturer/Brand - Must have 

 Importer FSSAI License - Must have for imported foods 

 Special Instructions for use or preparation - Good to have separately, if applicable (example: Infant Foods, Diet & 
Nutrition Products) 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://images-cn.ssl-images-amazon.com/images/G/31/rainier/help/Guidelines_for_operations_of_Ecommerce_FBOs._CB1198675309_.pdf
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